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DIRECT*MAIL»ALERT 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


DIRECT-MAIL* ALERT 



May, 1999 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


2070346507 





Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


DIRECT MAIL MONITOR 



Incidence Of Past Month Direct Mail Receipt 















\irect Mail Monitor 


Incidence Of Past Month Direct Mail Receipt 

Year Over Year Comparison 


% Of Adult 
‘ Smokers 21+ 



, 10 



Source: CTS Monthly 

©PM USA: CONFIDENTIAL-MIP 


pg-7 


0199PZOJ.0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 












Incidence Of Past Month Direct Mail From Sponsor 

Offensive Strategy 









Incidence Of Past Month Direct Mail From Sponsor 

Defensive Strategy 














irect Mail Monitor 


Incidence Of Past Month Direct Mail Receipt 
From Leading Sponsors 


% Of Adult 
Smokers 21+ 

20 t- 




Marlboro 


i Virginia Slims 
1 GPC 


3 Months Ending 


Source: CTS 3MM 

©PM USA: CONFIDENTIAL-MIP 
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Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





irect Man Monitor 


Incidence Of Past Month Direct Mail Receipt 
From Leading Sponsors 
Offensive Strategy 


% Of Adult 
Smokers 21+ 

20 - 



Marlboro 


Virginia Slims 
GPC 


3 Months Ending 


Source: CTS 3MM 

©PM USA: CONFIDENTIAL-MIP 


SI.S9W0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





irect Mail Monitor 


Incidence Of Past Month Direct Mail Receipt 
From Leading Sponsors 
Defensive Strategy 


% Of Adult 
Smokers 21+ 



Marlboro 

Basic 

Dora! 

Koo! 

Virginia Slims 
GPC 


Source: CTS 3MM 

©PM USA: CONFIDENTIAL-MIP 
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Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





Incidence Of Past Month Direct Mail Receipt 
By Leading Brands Smoked 

































lirect Mail Monitor 

IM* 

Sir 


Incidence Of Past Month Direct Mail Receipt 
(% of Adult Smokers 21+) 




Received By: 

Total Smokers 


Basic Smokers 
Doral Smokers 

Camel Smokers 
Marlboro Smokers 
Newport Smokers 
Winston Smokers 


Total 


Offensive 


Defensive 



10 20 30 40 0 10 20 30 40 0 10 20 30 40 




Source: CTS 3MM March '99 
©PM USA: CQNFIDENTIAL-MIP 


pg-is 
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Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 






\irect Mail Monitor 


Incidence Of Past Month Direct Mail Receipt 

(% of Adult Smokers 21+) 


Received By 21-34 Year Olds 



'Total 

i Offensive Mail 
i Defensive Mail 


Jan-98 Feb-98 Mar-98 Apr-98 May-98 Jun-98 Jul-98 Aug-98 Sep-98 Oct-98 Nov-98 Dec-98 Jan-99 Feb-99 Mar-99 


Received By Marlboro 21-34 Year Olds 



'Total 

' Offensive Mail 
' Defensive Mail 


B iC' _ . Jan-98 Feb-98 Mar-98 Apr-98 May-98 Jun-98 Jul-98 Aug-98 Sep-98 Oct-98 Nov-98 Dec-98 Jan-99 Feb-99 Mar-99 

%% 

3 Months Ending 

MU® 

Iw^s 




Source: CTS 3MM 

©PM USA: CQNFIDENTIAL-MIP 


61-S9VC0Z.0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 










Source: CTS 12 Months Ending March 1999 

©PM USA: CONFIDENTiAL-MIP 
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Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 









Brochure/ 

Magazine/Flyer 

Survey 

Free Packs Offer 
Free Gift 


3 Months Ending 


Source: CTS 3MM 

©PM USA: CONFIDENTIAL-MIP 
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Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 











irect Mail Monitor 



Redeem It 


Give It Away 


Throw It Away 


Still Have It 


Coupon Action Taken 
(% of Adult Smokers Receiving Coupon(s)) 


Any Coupon 



Source: CTS 1st Quarter 1999 

©PM USA: CONFJDENTMkME 


Philip Morris Coupon 



Marlboro Coupon 



10 20 30 40 0 10 20 30 40 0 10 20 30 40 
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Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 






red Mail Monitor 


Profile Of Direct Mail Recipients 


Gender 


Female 


21-34 


White 

African-American 

Other 



DM Received 
Philip Morris By PM 
Smokers Smokers 


DM Received 
Marlboro By Marlboro 
Smokers Smokers 




Source: CTS 12MM Ending March 1999 

©PM USA: CON FI DENT IAL-M IP 


t’ZQweoioz 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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j WEEKLY ACTIVITY HAPS j 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


2070346526 



D A 


Weekly Activity Report 


DIRECT •MAIL* ALERT 


Week Ending 5/9/99 


Mail 

Registered 

BASIC 


197 

16 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

O 

Another Type 

k 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


Weekly Activity Report 


# 

DIRECT * MAIL* ALERT 


Week Ending 5/9/99 


Mail 

Registered 


197 


BENSON & HEDGES 13 


Mail Contents Key 

Brochure 


Catalog 


Money Off Coupon 

j“ ■. 1 

Free Gift 

1 

Special Deal (B1G1F) 

1 

Survey 


Another Type 

d 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


2070346528 






D A 


DIRECT-MAIL - ALERT 


Weekly Activity Report 


Week Ending 


5/9/99 


Mail 

Registered 

CAMBRIDGE 


197 

1 


Mail Contents Key 

Brochure 

■ 

Catalog 

0 

Money Off Coupon 

• 

Free Gift 

A 

Special Deal (B1G1F) 

★ 

Survey 


Another Type 

A 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


DIRECT-MAIL* ALERT 


Weekly Activity Report 


Week Ending 


5/9/99 


Mail 

Registered 

CAMEL 


197 

18 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

0 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

0 

Another Type 




Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


DIRECT-MAIL - ALERT 


Weekly Activity Report 


Week Ending 


5/9/99 


Mail 

Registered 

CAPRI 


197 

3 


Mall Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

m 

Another Type 

L 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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Weekly Activity Report 


D A 


DIRECT-MAIL - ALERT 


Week Ending 


5/9/99 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 








Weekly Activity Report 


DIRECT-MAIL - ALERT 


Week Ending 


Mail 

Registered 


5/9/99 



2070346533 






D A 


Weekly Activity Report 


# 

DIRECT-MAIL - ALERT 


Week Ending 5/9/99 


Mail 

Registered 

GPC 


197 

3 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

A 

Special Deal (B1G1F) 

★ 

Survey 

O 

Another Type 

A 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


2070346S34 







D A 


Weekly Activity Report 


Week Ending 


5/9/99 


Mail 

Registered 

KOOL 


197 

41 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

# 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

m 

Another Type 




Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


Weekly Activity Report 


DIRECT-MAIL - ALERT 


Week Ending 


5/9/99 


Mail 

Registered 

MARLBORO 


197 

13 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

m 

Another Type 




Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


Weekly Activity Report 


DIRECT-MAIL - ALERT 


Week Ending 5/9/99 


Mail 

Registered 

MERIT 


197 

5 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

A 

Special Deal (B1G1F) 

★ 

Survey 

n 

Another Type 

A 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


DIRECT-MAIL* ALERT 


Weekly Activity Report 


Week Ending 


5/9/99 


Mail 

Registered 
OLD GOLD 


197 

2 


Mail Contents Key 

Brochure 

■ 

Catalog 

0 

Money Off Coupon 

• 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

0 

Another Type 

L 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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Weekly Activity Report 


DIRECT-MAIL - ALERT 


Week Ending 


5/9/99 


Mail 

Registered 

SALEM 


197 

1 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

A 

Special Deal (B1G1F) 

★ 

Survey 

0 

Another Type 

A 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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Weekly Activity Report 



Week Ending 


5/9/99 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


Weekly Activity Report 


DIRECT-MAIL* ALERT 


Week Ending 5/9/99 


Mail 

Registered 
VIRGINIA SLIMS 


197 

9 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

# 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

4 

Another Type 

L 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


DIRECT-MAIL - ALERT 


Weekly Activity Report 


Week Ending 


5/9/99 


Mail 

Registered 

WINSTON 


197 

5 


Mail Contents Key 

Brochure 

■ 

Catalog 

O 

Money Off Coupon 

• 

Free Gift 

A 

Special Deal (B1G1F) 

★ 

Survey 

O 

Another Type 

k 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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2070346543 
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Weekly Activity Report 


D A 


DIRECT-MAIL - ALERT 


Week Ending 


5/16/99 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


2070346544 








D A 


Weekly Activity Report 


DIRECT-MAIL - ALERT 


Week Ending 5/16/99 


Mail 

Registered | 69 | 

CAMEL 4 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

n 

Another Type 




Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


Weekly Activity Report 


DIRECT 'MAIL* ALERT 


Week Ending 5/16/99 


Mail 

Registered 

CAPRI 


69 

1 


Mail Contents Key 

Brochure 

■ 

Catalog 

O 

Money Off Coupon 

• 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

93 

Another Type 




Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


DIRECT 'MAIL* ALERT 


Weekly Activity Report 


Week Ending 


5/16/99 


Mail 

Registered 

CARLTON 


69 

15 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

A 

Special Deal (B1G1F) 

★ 

Survey 

4 

Another Type 

A 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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Weekly Activity Report 


DIRECT-MAIL* ALERT 


Week Ending 5/16/99 


Mail 

Registered _69 

DORAL 2 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

■a 

Another Type 




Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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D A 


Weekly Activity Report 


DIRECT-MAIL - ALERT 


Week Ending 5/16/99 


Mail 

Registered 

KOOL 


69 

9 


Mail Contents Key 

Brochure 

■ 

Catalog 

0 

Money Off Coupon 

• 

Free Gift 

A 

Special Deal (B1G1F) 

★ 

Survey 

0 

Another Type 

A 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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Weekly Activity Report 


Week Ending 


5/16/99 


Mail 

Registered 

MARLBORO 


69 

1 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

# 

Free Gift 

A 

Special Deal (B1G1F) 

★ 

Survey 

O 

Another Type 




Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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Weekly Activity Report 


DIRECT'MAIL* ALERT 


Week Ending 5/16/99 


Mail 

Registered 
OLD GOLD 


69 

1 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

4 

Another Type 




Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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Weekly Activity Report 


DIRECT-MAIL* ALERT 


Week Ending 5/16/99 


Mail 

Registered _69 

VIRGINIA SLIMS 4 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

m 

Another Type 
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D A 


Weekly Activity Report 


DIRECT 'MAIL* ALERT 


Week Ending 5/16/99 


Mail 

Registered _69 

WINSTON 2 


Mail Contents Key 

Brochure 

■ 

Catalog 

❖ 

Money Off Coupon 

• 

Free Gift 

▲ 

Special Deal (B1G1F) 

★ 

Survey 

Q 

Another Type 




Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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* Brown & Williamson ® 

Pleasure Preservation Society... The Finest in Smoking Pleasure 


\ Proud Tradition of Excellence 

Pill Mali ;i Livitiig hn« ili.uJli.h 

IT' ^ 



Charcoal smoothness since 1954 

1 hr sp ( \ ial k ,i ihi . 1 ; mar* cl (hart oat lilt or 

•J!i’i*' Iviievtcui li'. Muowh 




Tare\ ton 
smokers would 
rather fight 
than switch! 


‘*in> t i, ft K I’n -i 4> a* ; 

ii 1f «ir tKUH:a Hn:eji>r 




abl ) " SM h m, » «*v . i «i 

p ■ -»r: 


II. i J . yo J J a 11 V ' |.J ’.: N 1 ;■ <I'-Ji i:i I»l 1 r- ■’.! X 
l IOA S i IA NI A 11 Nf: I ] Y.V :[■ * 1 ; i'll -V” ' 1.1 TCI 


aivd 


UVI ft ^ - I -«.V| 


■ra- 


-*W' 


ii’UiMt 
PftUHIMU&lf • 
nonf 

Till- l INIAT JM smoking pleasure. 



Iii lJ i it, htiil.Mii- .litrl r.>Mi l > .iU M.ifl.e/tl I.iumoii pr*tvnh 1 iIthU 
N.HiMmIJR MfIM-hiriM t UlilRH; I llr.tr s. ? i|Jl' l T oil .■ ]iloml ll.uf llum. 

t j!»l‘ Ihi-u[»yoiJJMMT. 1 I.H 11 .R rlEufii lu«w 41 'ijK-il.il smugs' 


SURGEON GENERALS WARNING: Smoking 
Causes Luiig Cancer. HaaM Disease. 
Emphysama, And May Complicate Pregnancy. 


Tui Ci'i .n-rPivi-Trwwit'iJ .ScfcfJiPj' pro h" if i}‘ tS'i'i'ii’if.'A 7 .' 

A DISTINGUISH FD OPmi OP 
(QUALITY AND SAVINGS. 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
























Brown & Williamson Multi-Brand 

Pleasure Preservation Society... The Finest in Smoking Pleasure 


Offer: 


Expiration: 


Execution: 


Audience 

Counts: 


Comments: 



March, 1999 # Received: 2 


• 5 - $4-off carton 

• 1 - $ 1 -off carton 

• 2 - survey cards (1 -self, 1-nass alone) for future offers 


March, 1999 


• Redeem coupons 

• Return survey cards 

• Call Consumer Hotline at 1-800-341-5211 


Overall Score: Offensive m 


Reference Cade: 3600000 


~5l 


Offensive 
21-34 I i 

Appealing I I 

Rich Value nn 
National n 


Total Value (>$I0) LXJ 

New/Enhanced □ 

Change/Execution I X 1 

Multi-brand/packages 

Time to redeem (>2 months ) I 1 


Regular 

Position _ Brand _ 

Offensive l_2J Marlboro I_ 1 _I 

Defensive I 0 I Private Label QD 
NA DO 


Loyalty 

High (90%-100%) m 
Medium (50%- 89%) QD 
Low (0%-49%) QD 

na QD 


Gender_ Age 

Male QD 21-34 QD 
Female ! 2 I 35+ I 1 I 


• Consumer Hotline for location to buy 

• Pall Mall - over 2 trillion sold 

• Tareyton - utilize old ad campaign 

• Tareyton - charcoal smoothness since 1954 

• Emphasizes heritage and tradition 


PM 

Region 

i CD 
2 QD 
3 QD 
4 QD 
5 m 


9SS9fr£0Z02 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


























Cdtoiel 

Mighty Tasty TV Presents - New Camel Cash Catalog 



ZSS9K0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 

















Caftel 

Mighty Tasty TV - New Camel Cash Catalog 


Month Recei ved: 

March, 1999 # Received: 18 Reference Code: 1400003 

Offer: 

• 19 Non-branded items C-Notes for product* & Camel Music Cash 

• 1 coupon for $3 off 4 packs or a carton 

ExDiration: 

June 30, 1999 - Coupon, December 31, 1999 - C-Note Orders 

Execution: 

• Redeem coupon 

• Order items from catalog 

• 10-12 weeks for del i very 

• Nominal/variable shipping & handling ($1-7) 

• Order forms & proofs cannot be transferred, exchanged, reproduced or sold 

• 1-800-926-8814 Consumer Hotline 



Risk : 

Overall Score: Offensive | X | Total Value (>$10) | | 

: Assess 

(0-10) 

1 21-34 1 1 New/Enhanced | 1 

Appealing 1 1 Change/Execution L ] 

Rich Value 1 X 1 Multi-brand/packages 1 X 1 

National 1 X 1 Time to redeem (>2 months J1 X J 


8SS9K0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 



























Caffiel 

Mighty Tasty TV - New Camel Cash Catalog (Continued) 


Month Received: 


March, 1999 


# Received: 18 


Reference Code: 1400003 


Audience 

Counts: 


• / - • ; 


Comm 

icnts 





Regular 






PM 

Position 

Brand 


Loyalty 

Gender 

Age 


Region 

Offensive 1 12 1 

Camel 

1 6 1 

High (90%-100%) [Til 

Male 1 9 1 

21-34 

LzJ 

i0 

Defensive 1 6 ! 

Doral 

m 

Medium (50%- 89%)CD 

Femalel 9 1 

35+ 

rm 

2CD 

na La] 

Kool 

LlI 

Low (0%-49%) LQj 




3 Li] 


Marlboro 

m 

NA CD 




4CD 


Merit 

m 





5 m 


Newport 

1 4 | 







No Reg Brd 

1 1 1 







• Catalog features items by ad themes (series): 

“ Little pleasures in the Big Easy (everything you need to party in style) 

— It’s a Jungle Out There (on-the-go essentials) 

~ Meteorite Mayhem (the basics for underground living) 

• Young Adult Smokers orientation 

• Male/Female/Unisex items - C-Notes or cash purchase 

• Non-branded clothing & branded durables 
“ Colibri, Zippo, Sony, Maglite 

• Age verification - photocopy of ID (not necessary if use preprinted labels on mailer) 
*120 C-Notes = 1 carton: B1G1 carton coupons substituted where prohibited bv law 


6SS9*e0Z.0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 

























CdSiel 

Smokes and the People who love them 
Mighty Tasty - ‘Blake’ The Hollywood Mega Star 



0999t£0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 

















Caftel 

Smokes and the People who love them 
Mighty Tasty - ‘Blake’ The Hollywood Mega Star 



siiiiiil! 

Assessment: 

( 0 - 10 ) 


Audience 

Counts: 


Comments 


March, 1999 


• Survey return for 2 free packs 


None 


• Return survey 


Overall Score: i 


# Received: 


Reference Code: 1400002 





Offensive fxl 
21-34 m 
Appealing I I 
Rich Value m 
National □ 


Total Value (>$10) HD 

New/Enhanced 1 1 

Change/Execution E 

Multi-brand/packages L 1 

Time to redeem (>2 months$JtL\ 


Position 

Offensive I 3 [ 
Defensive I 0 1 

na no 


Regular 

Brand 

Marlboro 

Doral 


Loyalty Gender Age 

m High (90%- 100%) m Male HD 21-34 HD 
m Medium (50%- 89 %)HD FemaleQH 35+ HD 
Low ( 0 %- 49 %) m 

NA HD 


• In addition to survey questions on brand, style, alternate brands and pack preference: 
“ Lifestyle interests 

“ Camel cash participation 

_ Recent Camel mailings impact on purchase behavior 
~ Rating of Camel cigarettes 
“ Camel mailings impact on Camel brand 

• ‘Blake’ appears to be part of broader effort at “irreverency” for Camel brand 


Region 

1 HD 

2 m 

3 HD 

4 CD 
sE 


1999KCU0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 























Camel 

Meteorite Threat 





M ATlCNriON...Thls H NOT A l£$T...AH£NHON-..ThH is NOT A TEST. 




Z999KOZOZ 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 























Camel 

Meteorite Threat 



WANUFACTUDFR-S COUPON KTjJTl 


G 33 E 471&5 


$3 Off 4 Packs 
or a Carton! 



wnji 

tavti /- 1 


MANUFACTURER'S COUPON 


EXPIRES 6S/3JUBS 1 343349S56 


Buy one pack ,c 

ONE PACK 


ir«i: ! r' v-*- 

r* p !i •. J "t V 


MfgJiry 
r« 7 ‘*u/ 



MAKUFACIURFR-S COUPON 


D33E471ES 


$3 OFF 4 Packs 
or a Carton! 






C999W0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 






















Camel 

Meteorite Threat 


Month Received : 

March, 1999 # Received: 8 Reference Code: 1400006,1400007 

Offer: | 

1400006 

• 2 coupons for $3 off a pack or a carton 

• Pass-along postcards for 2 friends 

1400007 

• 1 coupon for BIG IF 

• 1 coupon fnrRIGTF 

Exoi ration: 

June 30, 1999- 1400007 

Execution: 

• Redeem coupons 

• Pass-along postcards to friends - 1400006 

• Retailer must fill nut or normal retail price on coupon tno taxi - 1400007 

Risk 

Assessment: 

(0-10) 

Overall Score: Offensive 1 X1 Total Value (>$10) 1 X 1 

| ^ 21-34 1 1 New/Enhanced 1 1 

Appealing 1 _ 1 Change/Execution 1 X | 

Rich Value 1 X1 Multi-brand/packages 1 1 

National 1 1 Time to redeem (>2 months) L&J 

Audience 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive HTI B&H ITI High 190%- 100%) IT! Male HTI 21-34 ITI 1 lol 

Defensive 1 2 1 GPC 1 3 1 Medium (50%- 89%)l~2 1 Femalel 4 1 35+ 1 8 1 2 ! 3 1 

NA lOl Camel 1 2 1 Low (0%-49%) 1 0 1 3 1 2 1 

Dora! 1 2 1 NA 111 4 1 2 1 

Marlboro 111 5 1 1 1 

No Reg Brd ITI 


# Rich free product offer - 1400007 


*9S9frC0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





















cJRiel 

Get Out Your C-Notes! - It’s Shopping Time! 
Mighty Tasty- “Crystal the Gold Digger” (series) 




Shopping is awesome, 

but steppin g with Camel Cash is 

just sc much menawesemer! • 


Wow, I can't: bellevB ‘all the totally fabuloun 
things I can get by savins Camel Cash. I 
mean, It's Just so., .timmm ...totally fabulous! So cava 
your C-Notes and check Out the awesome offers below. 


SURGEON GENERAL'S WARNING: Smoking 
By Pregnam Women May Result in Fetal 
injury, Premature Birth, And Low Birth Weight. 


Mighty' , 
Tasty! 



‘a..!’ . |J‘1| II . .1 -i:ii ■. 

ihw) 


m 

1 } fomrl light* Tin 


• (if,, 1 htr'ICiLftS tf.ilAr CC 

\ HfcSIHfClED TO SMOKERS YEARS OF AGE OR OLDER 



2) tnmel HUvn Tin 

*• 


it} Cigarette l ust- # 


_<zy' 


-S 




V*" 


Thu rvsxt time yuu r ru at you r favor ito 
club, reach for a Carnal from one of 
throe r*stro tins. Tfn Includes 20 
cigarette^ and fa ©vailahJe in 
Ughtd^ilver) or Fitters tbindcl 



Sghter, 4 1/B J ' x 3 T T «4 J ‘ x 1/2" 
npt included* 


Item □ 1: Retro Lights Tin: 15 C-TSlotws 
ItfiiW Q2t Rtitro Filters Tin: IS C-Note» 


Item 03= Cigarotte Case w/Attachad 
Lighter: 3D C-Mcjlbb 


Just fill aue the order form or) the other side and mail It with your C-Notes to: 
CAMEL OFFER, P.O. BOX 571E, NORWOOD, MIN B55B3-5716 


Q999W0Z.0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 













Camel 

Get Out Your C-Notes! - It’s Shopping Time! 
Mighty Tasty - “Crystal the Gold Digger” 


Month Received: 

March, 1999 # Received: 3 Reference Code: 1400000 

Offer: 

• 1 coupon for $3 off 4 packs or a carton 

• 10 C-Notes (Camel Cash) 

• Chance to redeem Camel Cash for tobacco items 

iSiiniHfii 

April 30, 1999 

Execution: 

• Redeem coupons 

• Coupon age verification at retail 

• Return C-Notes order forms: 

- Camel Lights Tin (15 C-Notes) 

“ Camel Filters Tin (15 C-Notes) 

~ Cigarette Case with attached lighter (30 C-Notes) 

• # of items limited per order 

• 8 weeks for delivery 

• No Shipping & Handling costs 

• Order forms and proofs cannot be transferred, exchanged or sold 


99S9K0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 









CaStel 

Get Out Your C-Notes! - It’s Shopping Time! 
Mighty Tasty - “Crystal the Gold Digger” (Continued) 


Month Received: 

March, 1999 # Received: 3 Reference Code: 1400000 

Risk 

Assessment: 

(0-10) 

Overall Score: Offensive | X1 Total Value (>$ 10) 1 i 

^ 1 21-34 1 1 New/Enhanced 1 1 

Appealing \ 1 Change/Execution 1 X1 

Rich Value 1 X | Multi-brand/packages 1 1 

National 1 _1 Time to redeem (>2 months l\ 1 

Audience 

Counts: 

ft 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive m Doral fTl Hi eh 190%-100%) IT! Male HT] 21-34 IT| 1 lol 

Defensive! 0 1 Marlboro j 2 | Medium (50%- 89%)l 0 1 FemaleJ 1 ) 35+ 1 2 1 2 1 2 1 

NA LUJ Low (0%-49%) La] 3 LOJ 

na La] 4 La] 

5UJ 





• Humorous, irreverent text on “joy of shopping” 

• Female oriented branded Camel items (C-Note purchase) 

• Age verification: signature, birthdate required for Camel C-Note items 

• Mi eh tv Tastv ad cam Dai en 

Comments 


___ _ —, , .. 


£999P£Q£oz 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 

































2070346568 



ud^3 jo q \ s \ oj odfeosg 
■'‘ no A spMy pTio^w uy 

V%D 

Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





Capri 

An Elegant World Awaits You... 
Escape to Isle of Capri 


Month Received: 

March, 1999 # Received: 54 Reference Code: 2900000,2900001 

2900002. 2900003 

Offer: 

2900000 2900002 

• 1 coupon for $ 1 off a carton • 5 coupons for $ 1 off a carton 

• I coupon for $2 off a carton • 1 coupon for 500 off a pack 

• 1 coupon for $3 off a carton • personalized address labels (gift) 

• 3 coupons for $4 off a carton 

• personalized address labels (gift) 

2900001 2900003 

■;::yyy yy;f Hyy Ay:/ 


• 1 coupon for 500 off a pack * 1 coupon for $1 off carton 

• 1 coupon for $ 1 off a carton * 1 coupon for $2 off carton 

• 1 coupon for $2 off a carton • 1 coupon for $3 off carton 

• 1 coupon for $3 off a carton * 1 coupon for $4 off carton 

• 1 coupon for $4 off a carton • personalized address labels (gift) 

• 1 couDon for $5 off a carton 



June 30, 1999 

Execution: 

• Redeem coupons 

• Signature required at retail 

• Call 1-877-862-2774 Consumer Hotline 

; ; A- : : A: Y-.A-//- 

Risk 

Assessment: rrill 
(0-10) 

Overall Score: Offensive |Xl Total Value (>$10) X 

| q 21-34 1 1 New/Enhanced ( X~l 

- Appealing 1 X1 Change/Execution I 1 

Rich Value 1 XJ Multi-brand/packages 1X1 

National I xl Time to redeem (>2 months XJ 


69S9t£(U0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 




































C^Rri 

An Elegant World Awaits You... 


Month Received 


i 


Audience 

Counts: 


Comments; 


March, 1999 


# Received; 54 

Reference Code; 2900000, 2900001 






2900002, 

2900003 


Regular 





PM 

Position 

Brand 


Loyalty 

Gender 

Age 

Region 

Offensive 1 53 1 

All American 

m 

High (90%-100%) [Ml 

Male [D 

21-34 [D 

1 jq] 

Defensive! 1 1 

Basic 

m 

Medium (50%- 89%) E] 

Female 152.1 

35+ f48l 

203 

NA UlJ 

B&H 

m 

Low (0%-49%) CD 



3 ClD 


Cambridge 

do 

NA CD 



4 Q 2 I 


Capri 

m 




5 CD 


Carlton 

1 3 1 






Doral 

LlI 






Kent 

m 






Kool 

CD 






Marlboro 

m 






Merit 

CD 






Misty 

CD 






More 

m 






Salem 

ED 






Virginia Slims 151 






Winston 

CD 






Other Discount 1 1 1 






Private Label 

■Ell 





• Perfumed 







• Consumer Hotline for help finding your favorite brand style or redeeming coupons 


• Name and personal ID number on coupons 






Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 



















• Carlton ffltra Light * 

Isn’t it time you started thinking about number one? - Packaging Change 




Now’s a Break 
time to switch 
to Carlton 
anti save with 
these valuable 
coupons! - •? 






\-L59tt0L0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 














* Carlton ifltra Light * 

Isn’t it time you started thinking about number one? - Packaging Change 


Month Received: 

March, 1999 # Received: 2 Reference Code: 3100003 

Offer: 

• 1 coupon for $ 1, $2, and $3 off a carton 

• 3 coupons for $4 off a carton 

• Free think & compare wallet card 


May 31, 1999 


• Redeem coupons 

Signature required at retail 

Risk 

Assessment: 

(0-10) 

Overall Score: Offensive |_&J Total Value (>$10) LXJ 

^ 21-34 )__| New/Enhanced |_| 

—'— Annealine 1 1 Change/Execution | X | 

Rich Value 1 X1 Multi-brand/packages 1 1 

National 1 X 1 Time to redeem (>2 months) 1 1 

Audience 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive m B&H |"TI High (90%-100%) |T1 Male IT1 21-34 HT! 1 RTI 

Defensive | 0 | Winston | 1 | Medium (50%- 89%) | 0 1 Female | 1 | 35+ I 2 1 2 | 0 1 

NA LiLl Low (0%-49%) fo j 3 [_2J 

NA [£] 4[^] 

k m 

Comments: 

_ "IQI _ 

• References to ultra, ultra light 

• Upscale imagery, men & women 

“No other brand delivers 1 mg tar in so many different styles” 

• Think & compare wallet reference contrasts Carlton tar & nicotine* with key UL competitors 

• Pop-up element 

i.nfQ. 1/99 (FTCjnethod)_ 


ZZS9t-e0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
























Doral%: Co. 


Across America - Newsletter 



^Whcrt'sUp? 



\ , ' * 




\&njt+u 

M}mikrwn*mkj*M\ -tivwiUw sn/ii 

ir «i> *A& ij fcsfcwujr tu vial n« mu* 
i****^:Uu*kip* rw MlMiUi^wi 

WlM|>Mr>>r«| ik- inn 
VuiMNf^MwnHn I*uk ujtKmit mtklbt 
/mmnJif|fwiwi «H*Wi»ar i«n SiyVd /w 


//rfr/tfWv 

WtlLunit' In ]Ju .ill Ih'iv ikn.d <> l.i/ .unl 

Iwy arv y<iM ui far j irrjl V<oli j*i*j kil nl 
lieu feaiuro m i :l g-~ t-our <»f Mural £ C-o all 
(Jf^v-yi to nirtkfio u iHif.cd in li* lull UcH 
be iududmj! sc<wlliirig for en-ryuue; Mum» 
ami columns «> mJunu and i-maum. 
anJ0.01c vuu- 

lien! tti-4*rjk yuunuiuit - mo jus! :eil 
u-. -Mat s ut'4 au uiia Moo iihjor 
kxr .small Ji&nhmk,iiem.-uissu<- 
burih include one of yiHir ptiMos,. 
[an uf your koer, or even on ttltift- 
jiuefc you *e u rTOcii m >Jomi 0 da , w 
hstfit hi you. so mu du pfan iftjgtLT and 
iieuer ways k> reward ihc-totult* of our 
ifooktrs and ihdr friends. 

I hope you enjoy dw «W UaraJ & Co.. 
and E luoii forward u> Ikariufi from you soon. 


OtnsMilkr 
lilnor. iKml 6 Go. 


Dom : Co. 


tAMHtvM. / t&'ifedik J 

f-uhkXfa lai S|Ijlfli llu nSlJu.1 ur IkOlJ le t I 

i*r tMVJMiiiwiU'i,* sii | 

iiiirufumkiiLt U»+k^r^«1>' A Midn 
fWdJrfodp iiaji'mJ nu* I* n;j*i»k*i.U m j 

hull <* P4fl A»: InL-iUl fie. j 

iA> '| 

Ad&a*> *i*S y (tfjfifkrtuiL'.’Ai v in | 

ttwiti 

CHS iJtrti Jh/frl | 

f.tt. jfa*. ft* 

?l+*rca< (Jfa M > I 

lull talk Jtli Muitkf I >«W ^ fic%HC J 

fthJtdk? HtW nitms u*kJr\‘z.c}M*‘Sh’rrnr*‘Ui j 
MiJ iTf> taunts i nr fhc U'hit feik epi; ' 

itn- #k»uf*uwit t.4nd/nj*t. , l 


f. 5 Umi.Hmr uni UvACU *f t* W 



SUftGE ON GfHERM'S WARNING Smoimg 
Causes lung Cancer. Heart Disease. 
Emphysema. And May Complicate Pregnancy 


Profile Q 



iVWm«yo» 's Mfkxxnn; Maxjnt: 

Jackpot Winner Gets Her 
Cake And A Million Too 


bid CHI <A\*kta il aUf'JDT rvtii/) Lfeuxr 
■iiKjr^ JMil '■ *d], HirrJ JrijwlK' KV-u; 

*M tfirt il A i FWu: Utvck jA>4Kr< 

JlOlJ> kxjt. A LGupUT uiaHlidCC^kieilLI-C Ukrcl^da 

IMuft’C i» 4lJ PlUjUDC H^SJUH ink'll tlrptlA.* 
# J^uiiriL' wtfci» ikimui liti dn k jt * UiOiiia 
iddxaiftJM vunJon hi r bm^Li^ *jo>) 

"l uva'i >p<aJ i. il m ufk' pt*ct,‘ rvuuat jul.eJ. 

C*»akwij(c . Mukbk; , a>u rr one iu j nidUw 

|M^lrN^<-n*rtJe<n «-nwiL peMtamoK Ohm? 


'.£% i i» t »dll kppJEg ijjnn i y A k :i 1 

y fliirnn y thrsafi^n rtdrfwm/n^mnCir 

/.4#^A^riwrtawW : 
raM«n*nMhnI , I 


£Z.991?£0^ 0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





Doral Sc Co. 

Across America - Newsletter (Continued) 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


2070346574 














Doral%; Co. 

Across America - Newsletter (Continued) 



2070346575 

























Do raft: Co 



Across America - Newsletter 


Month Reed Ved: 

March, 1999 # Received: 14 Reference Code: 1500005 

Offer: 

• $l-off carton of any style Doral 

• $2-off four packs or carton of any style Doral 

• Party sweepstake s/chance to choose the location and win a trio to Doral’s first Celebration of 2000 


May 31, 1999 

Execution: 

• Redeem coupons 

• Give pass-along ballots to 3 friends to complete 

• Return “Where’s the Party” ballots - Panelist needs to return all 4 ballots 

Risk 

Assessment: 

(0-10) 

Overall Score: Offensive |X| Total Value (>$10) P 1 

1 5 21-34 1 I New/Enhanced Txl 

Appealing 1 1 Change/Execution P ! 

Rich Value 1 1 Multi-brand/packages 1 X 1 

National 1 X 1 Time to redeem (>2 months)[JL J 


9ZS9fre0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 























Month Received; 


Audience 

Counts: 


Doral%: Co. 

Across America - Newsletter (Continued) 



March, 1999 


Position 

Offensive mi 
Defensive m 
NA GD 


# Received: 


Reference Code: 1500005 


Regular 

Brand 

Basic 

Carlton 

Doral 

GPC 

Marlboro 

Old Gold 

Pyramid 

Salem 


Loyalty Gender_ Age _ 

m High (90%-100%) m Male m 21-34 mi 

m Medium (50%- 89%)Ll] FemaletUI 35+ Qi] 

1 2 I Low (0%-49%) I 1 I 

□H NA m 


Region 

.m 

2ED 

3 m 

4 [n 

5 m 


Other Discount m 

_ Private Label m _ 

• Integrated, well done Affinity newsletter. Relationship building effort akin to Saturn customer parties, 
events and involvement. “At Doral & Co. you are more than a customer — you are a part owner.” 
Newsletter components: 

~ Profile - Millionaire jackpot winner - Doral price check jackpot 
“ Cover Story - Thousands meet at Doral Stone Mountain celebration 

Mailbag - Letters from Doral smokers...their best, funniest, most unusual or favorite something... 
— Insider - Doral & Co. favorite websites 


www.nascar.com 


www.rv.com 

www.smokers.org 


www.nabiscorecipes.comwww.smokers.org 
www.festivals.com 

~ What’s Next - Where’s the party Doral Celebration ballot sweepstakes 
Age verification: at retail 

Signature and birthdate required on sweepstakes ballot 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 































Doral & Co. 

It’s Hard To Keep A Secret Among Friends... Happy Birthday 



&LS9t£0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 









Doral & Co. 

It’s Hard To Keep A Secret Among Friends... Happy Birthday 



April, 1999 # Received: 4 Reference Code: 1500016 

Offer: 

• Birthday greeting 

• 1 con Don for $1 -off 4 oacks or 1 carton 


December 31, 1999 

iwmbmmm 

• Redeem coupon 

Risk 

Assessment: 

(0-10) „ ;:Mi 

Overall Score: Offensive 1 X 1 Total Value (>$10) \ 1 

1 ^ 1 21-34 | | New/Enhanced I I 

* - ' Appealing \ \ Change/Execution [ _ ] 

Rich Value | | Multi-brand/packages | X 1 

National 1 1 Time to redeem (>2 months) 1 X 1 

Audience 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive 1 3 1 All American Ml Hisrii <90%-HK)%) IMl Male |2| 21-34 1 0 1 1 III 

Defensive ITI Doral IT1 Medium (50%- 89%) m Female IT1 35+ ITI 2 HTI 

NA 1 0 1 GPC | 2 1 l.ow«)%-49%) III 3 1 0 1 

na i in 4 in 

5 LU 

Comments: 

• Gives impression of Doral family - Doral shirts, signatures 

• Use of male and female, young and old, black and white people 

• Younger smoker orientation with the party theme and toasting 

• Pod-ud element 


6ZS9t’£0Z02 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





































































Doral & Co. 

Merchandise Deals 



March, 1999 


# Received 


Reference Code: 1500008 


• Doral Pillow Blanket 

• Zippo Lighter 

• and/or Can with pack seals 


May 14, 1999 


• Return order form with specified number of pack seals 

• Send check or money order to cover shipping and handling 

• Supplies Limited 


* Item 

Pillow blanket 
Zippo lighter 
Can 


Overall Score: 


|~o~ 


# of Pack Seals 
75 
80 
35 


Offensive □ 
21-34 □ 

Appealing n 
Rich Value □ 
National □ 


$4.00 
$1.75 
1.75 


Total Value (>$10) [_I 

Ne w/Enhanced □ 

Change/Execution □ 

Multi-brand/packa ges □ 

Time to redeem (>2 months) □ 


Position 

Offensive [61 
Defensive | 1 I 

na m 


Regular 

Brand 

Doral 


Loyalty Gender Age 

High (90%-I00%) m Male Ql] 21-34 IT1 
Medium (50%- 89%)f~o1 Female l~T1 35+ QI] 
Low (0%-49%) 

na cm 


Region 

i 0D 

2 m 

3 QD 
4m 
5 QD 


Branded Bounce-Back Items 

Age Reaualification on order form - date of birth and signature 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





















































Doral^: Co. 

Do We Know How To Have Fun Or What? 
Across America in 7 Days, Free Carton Offer 













Doral^: Co 



Do We Know How To Have Fun Or What? 
Across America in 7 Days, Free Carton Offer 



March, 1999 # Received: 1 Reference Code: 1500004 

Offer: ; 

• Free carton when 70 pack seals returned with order form 

• Up to 4 opportunities to send in for a free carton in 1999 

• Chance to have special vacation story used bv Doral Team 

Expiration: 

June 30, 1999 

Execution: 

• Return order form with 70 pack seals 

• Return vacation survey 

Risk 

Overall Score: Offensive 1 X1 Total Value (>$ 10 ) | X | 

Assessment: 

(0-10) 

j ^ 1 21-34 |_| New/Enhanced 1 X 1 

Appealing \ _| Change/Execution I_| 

Rich Value 1_1 Multi-brand/packages 1 X | 

National ( 1 Time to redeem (>2 months) 1 X 1 

Audience 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive OH Doral DU High (90%-100%) HD Male IT! 21-34 flTl 1 RTI 

Defensive 1 1 1 Medium (50%- 89%) f 0 1 Female | 0 | 35+ I 11 2 1 0 \ 

NA RTI Low (0%-49%) DD 3 RTI 

na od 4 m 

5 Hoi 

Comments: 

• Repeating Free Pack offer from last year 

• Receive new order form in every carton ordered 

• “Imagine getting more... When you see this symbol, you’ll know it’s one more way the Doral Team is 
doing more for you” 

• Promoting the “Big American Adventure - Doral Style” 

• Age reaualification on order form - date of birth and signature 


£8S9fr£0/02 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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Doral & Co. 

The only thing missing is you - Imagine getting more 





then we need to 

hear from you soon! 


lust send us the attached 
survey and we’li send you 
two packs" of Dora] in the 
style of your choice. 


SURGEON GENERAL'S WARMING: Cigarette 
Smoke Contains Carbon Monoxide. 



If you responded "to our last mailing. 

tci ii turn t iii t» : V. i'.x. .m.v!lr: ng.^-nr. Sv.ii I:*-. - j'jJtV ■<! I<nv.il 
iiU wftlhi'Jfi v-tu 11* inKtinf <.vj ttmj'tv iv f Y.i*l t. im*? 




I want more value from Doral. 

Offffl RESTHCTED TO SHOKBS 21 fEWB OP A3£«OLB0L 

Cmptet (fee *#rw h Wpw mi m kxi lo kch4* ym mi tigmte* 

OfH* tXPlWS 

nftKJMJI HfrYkfcMD 
7'Ji’M KtRUlK+UHtOH PH 

rt 347431- 17&3 

mm a par KML MMH *t ripHMl Li&J-l-J ,-Lj L_ L.LJ LJ— 1 — L JL..!....! — 

bpx |HhmU . tl kmr Ml f 

toillp L4frn<MWtV<l NpM U||lW>L>W M lllTl> iy 4MjM P iiiii «wt wtha in.n*- 

, ] ] !. LLI 1 j 1 l.,j_U_i I 1 1 . 1,1 

R It** f*efc I 

SUtVEY W. MEJT BE rWCESOT WTTWtfT MJKAJlfflE MfD MIT10A.T. 


fr899fr£0Z0£ 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 

















Doral & Co. 

The only thing missing is you - Imagine getting more 


Month Received: 

March, 1999 # Received: 5 Reference Code: 1500006 

BM 

• Smoker survey, age and proof of requalification for 2 free packs 


May 31, 1999 


• Return survey 

Risk 

Assessment: 

lii f 

Overall Score: Offensive 1 X1 Total Value (>$10) I_] 

1 1 21-34 1 1 New/Enhanced 1 1 

J Appealing 1_1 Change/Execution 1 1 

Rich Value 1 X 1 Multi-brand/packages 1 X 1 

National 1 1 Time to redeem (>2 months) fxl 

Audience 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive 1 5 1 Merit. 1 2 1 High (90%-100%) I 2 1 Male 1 2 1 21-341 2 1 1 1 0 1 

Defensive! Q | Winston | 1 1 Medium (50%-89%)l 1 1 Female^ | 35+ | 3 1 21 2 1 

NA lOf Marlboro 1. 1 1 Low (0%-49%) 1 0 1 3 LiJ 

KOOL 1 1 1 NA 1 2 1 41 1 1 

5 CD 

Comments: 

• If you already responded to last mailing, no need to complete. Your 2 free packs are on their way. 

• Pictograph regular packing selector - New box styles identified among 16 total styles 

• Age verification - birthdate. todav’s date, sisnature 


S8S9fr£0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


























® Dorartk Co. * 

Across America, Join Us for Another Great Year, Free Carton Offer 


DORAb&Ca 



PLUS: 

• The Big American Adventure 
• What's In Store This Year 
* Your First Doral & Co- Free Carton Offer 



98S9f£(U0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 














Across America, Join Us for 


Co. * 

ther Great Year, Free Carton Offer 


12 kxxy swtopslcilaH winners, 
the Dorol "foam, and the «rtim 
continental United State*? You get 
The Big American Adventure — DoraJ Style! 
Here'* a smal sample of the fun 
that we head together. 










Across America, Join Us for 



\VV s'.iml hilifiu* JL\i.v- ( |\uk *>■ 

wnh .1 icnm «•! |vt> 5 ’li' wliuv: .mu i- 

llui \* mi xl M-m*. IV j<* i!h- h\ isK-mii'j 
1*1 fth.it '*'11 ft,Jill .(111! I'\ I'elkjH-- 

: : n\ i. \<11,-Lii»|t ill. ill Vi.*l 1 i \|\ V? 

uliit* h.ft in ■ i '!hi!i hm iil-m-j Hi, 1 w i.v 

\\ lii. II H'lt'i 1 ; *lll- M l! *‘i. 

Mill K 1.1141ft It'S 4‘ilk.' till*'.' V. IV 
hi*' [ 1. >i .<! tft'-.itu ift iNii;-..' 

,■ Imu (ul \ i ',1 



88S9fr£0Z0Z 


Source: https://www.i 


rafti Co. ® 

nother Great Year, Free Carton Offer 


25 

! (H’ltlll£ More 

».c.«• • • v »«••■ r < ■hP^H hr - v .’•' 
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We Hear You! Hie Dorol k Co. 
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Free Carton 
Offer Is 

( I ni Ti > j>,x ii m!«1vi i 
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Doral^: Co. 


Across America, Join Us for Another Great Year, Free Carton Offer 


Month Received: 

March, 1999 # Received: 1 Reference Code: 1500003 

Offer: 

• Free carton when 70 pack seals returned with order form 

• Up to 4 opportunities to send in for a free carton in 1999 

• 25 Bonus pack seals 

Mmmmm 

April 30, 1999 

Execution: 

• Return order form with 70 pack seals 

• Return “Getting To Know You” survey 

Risk 

Assessment: 

(0-10) 

Overall Score: Offensive 1 X1 Total Value (>$10) 1 X | 

j c I 21-34 1 1 New/Enhanced | X | 

' - ' Appealing \ \ Change/Execution L ! 

Rich Value. 1 X 1 Multi-brand/packages 1 X 1 

National 1_1 Time to redeem (>2 months) 1_1 

Audience 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive m Private Label IT1 Hieh (90%-100%) HTI Male R71 21-34 071 1 [171 

Defensive f 0 j Medium (50%- 89%) L_Qj Female 1 1 1 35+ I 1 ( 21 0 ( 

NA □□ Low (0%-49%) Q7] 3 m 

NA DU 4|1| 

5 1 0 1 

• 

Comments: 

• Emphasis on making smoker feel important and part of the Doral family 

• Repeating Free Pack offer from last year 

• Receive new order form in every carton ordered 

• Summary of what Doral did last year along with a preview of what's in store this year 

• Snapshots from “The Big American Adventure” featuring 12 sweepstakes winners 

• “Imagine getting more... When you see this symbol, you’ll know it’s one more way the Doral Team is 
doing more for you” 

• Age reaualification on order form - date of birth and signature 


6839^00202 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
















Doral & Co. 

We’re Beginning to Think You Don’t Like Us 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


2070346590 























Doral & Co. 

We’re Beginning to Think You Don’t Like Us 



No one gives vou more value. more exclusive oilers, more 
mailings and more events than Doral. Hul if voit don't fill 
out the attached form and mail it todav... \»mi nugiii im--.', 'Uft. 



L699fr90Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 




Doral & Co. 

We’re Beginning to Think You Don’t Like Us 


Month Received : 

March, 1999 # Received: 7 Reference Code: 1500001 


• Get more from Doral by filling out survey card 


None 

Execution: 

• Complete survey 

• Mail in today 

Risk : . 

Assessment: 

(0,10): 

Overall Score: Offensive 1 X 1 Total Value (>$ 10) 1 \ 

1 ^ 1 21-34 1 1 New/Enhanced | | 

-' Appealing 1 1 Change/Execution [ xTj 

Rich Value 1 1 Multi-brand/packages I | 

National 1 1 Time to redeem (>2 months ) 1 X 1 

Audience 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive 1 7 1 Rnsie [ 5 1 High (90%-100%) LU Male QH 21-34 CD 1 GD 

Defensive GD GPC Li 1 Medium (50%- 89%) LI"! FemnleCftl 35+ flD 2 131 

NA GD Marlboro CD Low (0%-49%) CD 3 GD 

NA 1 0 1 4 1 21 

50 

Comments; 

• “Imagine getting more. The new look of Doral headed your way.” 

• Given a taste of Doral over past few weeks 

• Direct message in form of dialogue - “If you don’t fill out the attached form today, you might miss 
out.” 

• Ase requalification on order form - date of birth and signature 


Z6S9fr£0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





















Food Lion/Doral & Co. 

Imagine Getting More 



$ 


2 OFF 

a carton 

DORAL 


06926 z,277nBiif,0 



B6026 z2?7oaiibi 



£6S9*£0Z0Z 


P-0 8c* J3400S 
Bk*i»rf*on. TX 7S0S3-403# 


CHANGE SERVICE REQUESTED 


MV" 5 "* 


■BYNCXXT -AUTO ».«»****«»* 1^1 Hi CIT : 9y0 1 
*2Z7708Cb&S027?1.7* 

[ 0=227700088 802771 OP 18-80 

CHrt*Li3TTE WILKtt 
VS MIFFLIN fi& 

BQUER SE 199£H-iJJb 1>,KI 1 


.IM./.Jni.l 


CHARLOtltWILMt PAID 

DafliauiBWiuiii.^ 

109246-179 - 


■uwMMtnctioiouMwiirMitriKiafiHnii 

w■ «— ■ tiw»t4 -^i«i mm it w c^M iA H 'i p«m>r »ms m mu » »•)>■ «wt 


iJuMTSbrn; iar gbi% nnotn*ftUfLAVJtRJU.UvA*M«ylHjt 
ttlrig aco'jE *. per OQWtl&tr) Mtirfliicd 


SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer. Haart Disaase. 
Emphysema. And May Complicate PwgrancY. 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 






















Food Lion/Doral & Co 

Imagine Getting More 


Month Received: 

April, 1999 # Received: 5 Reference Code: 1500012 

Offer: 

• 2 coupons for $2-off a carton of Doral 


June 30, 1999 

Execution: 

• Go to Food Lion store 

• Redeem coupons 

Risk 

Assessment: 

(0-10) 

Overall Score: Offensive | | Total Value (>$10) | 1 

2 1 21-34 |_| New/Enhanced 1 1 

Appealing 1 1 Change/Execution 1X1 

Rich Value [ZH Multi-brand/packages 1 1 

National 1 1 Time to redeem (>2 months) 1 X 1 

Audience; 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive L2J Doral 1 2 t Hirfi (90%-100%) 1 4~1 Male 1 0 1 21-341 0 1 1 fol 

Defensive 1 3 1 Maverick Spec. 1 1 1 Medium (50%- 89%)l 0 1 Female! 5 1 35+ |_3. 1 2 

NA Lul Virginia Slims 1 1 1 Low (Q%-49%) 111 3 LQ 1 

na m 4|TI 

sLoJ 

' 1 llflHll !!IS 

• Partner chain alliance for Retail Direct Coupon Support 


fr6S9freo/OZ 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 























% 


Store Profile 
Food Lion/Doral & Co. 

Imagine Getting More 


- ; ' Store 


# of Stores 

PM Region 
Representation 

HO 

Food Lion 

Grocery 

TBD 

TBD 

TBD 


S6S9t£0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 









I 

GPC 

Best Smoke of the Day - Rich Taste Doe.*' 



CONSUMER 

HOTLINE 

/miM^ 

WE'D LOVE TO 
HEAR FROM YOU! 

P ease call TOLL-FREE 

i-877-gpc-best 

<1-877-472-2378) 

if you are having trouble finding 
yout favorite broad $ty;e 
or redeeming these coupons! 

U H-5 Ul iOO i Ul MbPtl. <$ 3 Ul KVf I: Ifc* !»-Jj >• lU'i.jr 
||\ k‘(# r l!- ,*s Verf Ilfs --.r- W vsl** £ S s I; &>• IT. 

li'Ofi.-* .i-uXsN br'V.i I'.• 0--T1 r;,-i.c 
M-1..ink's Min, ■ VW>\ !". .j ' (Ur.,* t;.:r| iH 

‘tiiHf** Vrf RmjJi r-awD* Uenn 1HC>.UJn) * : jt* JEm; ii-rmrf ; .lb z+i 
«S FuvFij.v 'Off; Fi'llay*f&. KIM, ix iJr.rflV^ in .'^<rc\ 
mccKe r^ahHer.ZJ txj 'yr‘ iq ncc'iif* cerc^ettf iw r- C -rstfoJ 


96S9170OZO2 


Source: https://www.industrydocuments.ucsf. 


't Have to be Expensive 



i 


i 




RICH TASTE 
DOESN'T 
HAVE TO BE 
EXPENSIVE. 

Use these coupons 
to save even maie 
the next time 
you, snare a 
moment with GPC 








Best Smoke of the Dav - Rich Taste Doesn’t Have to be Expensive 

Month Received: 

February, 1999 # Received: 3 Reference Code: 1700000, 1700001 

Offer: 

1700000 

• 1 coupon for $1 off a carton 

• 5 coupons for $2 off a carton 

1700001 

• 1 coupon for $1 off a carton 

• 2 coupons for $2 off a carton 

• 2 coupons for $3 off a carton 

• 1 coupon for 40.0 off a pack _ __ _ ............ 


March 31,1999 

Execution: 

• Redeem coupons 

• Signature required at retail 

• Call 1-877-GPC-BEST 

• Return survey and sive pass-alone survey to a friend 

Risk 

Assessment: 

(0-10)' i 

Overall Score: Offensive 1 X f Total Value (>$10) \ 1 

i 1 21-34 1 1 New/Enhanced 1 1 

j. | i - 1 i - 1 

Appealing \ _ | Change/Execution \ _ | 

Rich Value 1 I Multi-brand/packages 1 1 

National 1 1 Time to redeem ( >2 months )[ZZJ 

Audience 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive m Basic [Tl Hiah (90%-100%) ITI Male ITI 21-34 m 1 ITI 

Defensive] Q | Doral | 1 | Medium (50%- 89%) | Q | Female] 3 1 35+ 1 2 1 2 1 1 1 

NA RTI Private Label ITI Low (0%-49%) [Tl 3 ITI 

NA LAJ 4 1 1 1 

5 in 

Comments: 

• Consumer Hotline for help finding favorite brand style or redeeming coupons 

• Name and personal ID number printed on coupon 


Z6S9W0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 




































KOOL 

Natural Selections 



And free stuff 
that's also 
in good taste. 






wr«i«a 




A special btenti of tobwcas and natural tfienthct with othar 
natural fi avers a tvs thi* rcawesl style of KOOL a smooth, 
ftssb wets. Ws add no artificial flavors to this Blond. We ho 
not sarying ths*a csjsrarta* ora safer than other dnarattes, 
ton ’a 3 think you’ll enjoy die perfectly batanced tnata. 



nk !%*•; I »h I Sag. 'is', 01 M|ia« Matsft* B S MW: a* 10Ji 

m •t»'U9iS: t ie*«:WU>a ao^-t«-,t0iv/to»TEQ. IITs 3uC 

mu, tats ins !C^ 1819. •(s'. 1 ti^nksHiNinfiin tjm •»•. ij»j. 

S» FIX hguief taut w sin woirtoctwnoi wl vjc> ctaMai 
■tatntintiiniiywcamj ><rnniic»H<r(awMi!«i.-|K«i< 


WWW KfttftH’i WUHtihO •-»**, JJKDtnf 
tn Hbokss jonra Rtsfcs In t« Kiillft 



Some choices are a natural. 
Like the genuine articles we’re 
offering in l&W, SSLUffiiniBE!®. 

See Inside For Details 


For more information... 

Plewa caTl toU-fmo 1-87 7-TRY-KEDL 
1I-877--878-66861 if ym» »ro hardoa 
trmibla finding favorite bnsitd 
styia or redsaruiRQ thus coupons. 


c 


l -877-875-5665 
CONSUMER ‘ 
HOTLINE ± 

mtt i * 4 r 


, 


KQDL Natural ia ovailablo in Full Flavor. Lights. Sings and lDO's. 


SUSCttlKiENffUlS MfH«C lljnw S>«| 
frwh Htfitet S«now HiUu is Ymr Huftlv 



86S9*£0£0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
















































KOOL 

Natural Selections 


Mon t h Received: 


April, 1999 


# Received: 46 


Reference Code: 1800003 


Offer: 


• 1 coupon for $4-off one carton any style of KOOL 

• 1 coupon for 500-off one pack any style KOOL 

• Chance to redeem KOOL pack UPCs bv ordering Natural Selections 


Expiration: 


Coupons: June 30, 1999 


Natural Selections: December 8, 1999 


Execution: 


Redeem coupons 
Order Natural Selections: 


Item 

UPC Value 

S&H 

Jus Naturale shirt 

250 

$5 

Littlearth messanger bag 

150 

$5 

Pulsar Spoon Watch 

375 

$5 

Spy Sunglasses 

275 

$5 


* 10-12 weeks for del ivery 

* Call 1-877-879-5665 Consumer Hotline 


Risk 

Assessment: 

( 0 - 10 ) 


Overall Score: 


Offensive m 
21-34 □ 

Appealing □ 
Rich VaIue \~X~\ 
National DU 


Total Value (>$10) ! i 

New/Enhanced txl 

Change/Execution □ 

Multi-brand/packages f X 1 

Time to redeem (>2 months )LxJ 


0099t>e02.0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 




















Audience Counts 


Comments: 


KOOL 

Natural Selections (Continued) 


April, 1999 


# Received: 46 

Reference Code: 

1800003 


Regular 





PM 

Position 

Brand 


Loyalty 

Gender 

Age 

Region 

Offensive 1441 

Basic 

(T1 Hiah(90%-100%) 39 

Male [T] 

21 -34 m 

iS 

Defensive! 2 1 

Benson & HedgesHiH 

Medium (50%- 89%Qj 

Femalef41 1 

35+ EH 

2 EH 

NA HD 

Cambridge 

m 

Low (0%-49%) 1 2 1 



3 m 


Carlton 

m 

NA [4j 



4m 


Doral 

1 2 | 




5 L_qJ 


GPC 

1 1 1 






KOOL 

m 






Marlboro 

LU 






Merit 

m 






Montclair 

m 






Now 

m 






Salem 

H3l 






Virginia Slims 

m 






Private Label 

■nl 





* Made with Natural Menthol - 

no artificial flavors 




• Consumer Hotline for help finding your favorite brand style or i 

redeeming coupons 


• Signature required on coupon when redeeming 

# Cannot use UPCs from carton for Natural Selections 




* Toll-free number (1 -800-210-KOOL) for questions about your Natural Selections order 


• Aee verification - ohotocoov of I.D. 






V099K0Z02 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





















National Smoker Services 

The Smoker’s Survey and Special Offer 



CWE’VB ALSO ENCLOSED A SURVEY FOR A FRIEND WHO SMOKES - AND IB 21 OR OLDER.) 


(WE’VE ALSO ENCLOSED A SURVEY FOR A FRIEND WHO SMOKES - AND IS SI OR OLDER.) 


1 0 u 

i E 

FOR A F 

R I e :j d 

y o 

U R 

SURVEY 

CARD 


SURGEON GENERALS WARNING; Quilling Smoking 
Now Greuiiy Reduces Serious Risks id you; Heeith 


I. Fill out y our survey card. 

2. Sign and provide birth, date. 

3. Return the postage-paid card 

to us by the Reply Date. 



Z099VE0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





National Smoker Services 

The Smoker’s Survey and Special Offer 


Month Received: 

March, 1999 # Received: I Reference Code: 2800001 

Offer: 

• Survey on smoking 

• Once returned, eligible for free sifts and savings 

ISiHHi 

April 10, 1999 

Execution: 

• Complete survey 

• Send back in postage-paid return envelope 

• Give the extra survev to a friend to fill out 

' JEtiuSli: • IHilriV 

Ove 

rail S< 

2 ore: Offensive 1 X 1 Total Value (>$10) 1 1 

21-34 1 1 New/Enhanced 1 1 

Appealing 1 1 Change/Execution 1 1 

Rich Value\HJi Multi-brand/packages 1 X 1 

National 1 1 Time to redeem (>2 months )\ 1 

Assessment: 

(0-10) 

2 

Audience 

Counts: 

Position 

Offensive 

Defensive 

NA 

Regular PM 

Brand Loyalty Gender Age Region 

111 Cambridge HI Hiah (90%-I00%l 111 Male DU 21-34 J 0 1 1 DTI 

1 01 Medium (50%- 89%)l 0 1 Femalel lJ 35+ 111 2 m 

Li). 1 Low (0%49%) Q> 1 3 1.0 1 

NA DEI 4 on 

5 m 

Comments: 

• Questions about usual brand, brands you buy, interests and second smoker 

• Free gifts include non-branded, unisex items like cap, sunglasses, lighter, T-shirt, coupons 

• Name generation 

• Aee verification - signature and birthdate 

s: ■■ ' v: : :-L -•/ r : v: 


C099K02.0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





















Newport Non-Menthol 

Grand Opening! - A Star Is Born! 


A Star 

n Born! 


: i { > Jf- ' ■, . :i- ' m- I : , ; : i l!,t ! 




SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury. Premature Birth. And Law 8nih Weight. 


Km mnmr hv If nj 'I?. !1 ■ 

!Ji:" Nirir.frmji K.inj 'mi." 1; rj 
~i'w j. [i - 1 . ;a m :.•» i I: : 'Ailt il 


The other Newport pleasure! 



,l,U,l,l„ 1 |.U,l„ll.i,.I.I...U.|U.JI 


P099PZ020Z 


SpurcejTttps://www.industrydocuments.ucsf.edu/docs/mpwy0004 
























Newport Non -Menthol 

Grand Opening! - A Star Is Born! 


Month Received: 

March, 1999 # Received: 2 Reference Code: 2000000 

Offer: 

• 1 coupon for $ 1 off 2 packs 

• 2 coupons for BIG IF 

• 1 coupon for $3 off a carton 


May 31, 1999 

Execution: 

• Redeem coupons 

• Return survey 

• Give survey to friend 

Risk 

Assessment:.mr 

(0-10) 

Overall Score: Offensive 1 X 1 Total Value ( >$10) Hx 1 

g 1 21-34 | | New/Enhanced 1 X 1 

— Appealing | _ 1 Change/Execution 1 _ 1 

Rich Value \ X | Multi-brand/packages 1 X 1 

National 1 _ 1 Time to redeem (>2 months) 1 X 1 

Audience 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive m Marlboro ITI High (90%-100%) ITI Male ITl 21-34 m 1 RTI 

Defensivel 0 1 Winston 1 1 1 Medium (50%-89%)i 0 1 FemaleT 1 ] 35+ 1 1 | 2 1 0 1 

NA 0D Low (0%-49%) GD 3 | 0 1 

NA [XI 4 □□ 

5 m 

Comments: 

• 2 survey cards - one for respondent and one for a friend 

• Pop-up sunglasses/packs (red) 

• Slow moving brand at retail despite broad promotional support 

• Ase verification*, signature, birthdate. today’s date (survey cards) 


S099PCOZOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





























Old Gold 

Digging For Gold 






What are you looking ftyaift’a cigarette? ^ufeiity 
tobacco? Rich taste 5 ?*Great value? Ail tis&t gjjd 
more? Weil, I ook\c£ farther. OlcLOold 

Dig behin^lic^rT^^re chespme great n\One^ t 


-Craving co 



great mbne; 
oday! 

^ r ?T’n?i > 


*U 


X npdrks^phe 
savings. 



OLD GOLD 


SURGEON GENERAL'S WARNING Smoking 
Causes Lung Cancer, Hean Disease. 
Emphysema. Anil May Complicate Pragrancy. 



iiuiiaiilS i 


[miintlv«ijM«nlw tlXIs 

/ C W 


>16 if iiuumt lluj Irgt.u KJDs 
'iJTm uri [ipfflH HyHtHutuC 


9099*£<U02 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 






Audience 

Counts: 


Comments 


Old Gold 

Digging For Gold 





April, 1999 


# Received: 18 

Reference Code: 4300000 

• 2 coupons for $ 1-off one pack 





1 * May be used in combination with an existing on-rack counon 



September 30, 1999 

• Redeem coupons 

Overall Score: 


Offensive [Xj 

Total Value (>$70) 

□ 


4 1 


21-34 

i i 

New/Enhanced 

□ 


-1 


Appealing |_ | 

Change/Exec u tion 

m 




Rich Value 1 _ | 

Multi-brand/packages 1 X 1 




National 1 _ I 

Time to redeem (>2 months) 1 X 1 



Regular 





PM 

Position 

Brand 


Loyalty 

Gender 

Age 

Region 

Offensive 1181 

All American 

m 

High (90%-100%) 

na Male m 

21-34 QD 

i m 

Defensive! 0 | 

Basic 

m 

Medium (50%-89%) | 1 1| Female 12 

35+ QH 

2 IT] 

NA | 0 | 

Camel 

DD 

Low (0%-49%) 

m 


30 


Carlton 

m 

NA 

m 


4[T] 


Doral 

m 




sen 


GPC 

m 






More 

m 






Newport 

m 






Salem 

m 






Winston 

m 





• Revitalizing old brand 






• New execution: digging for gold 






Z099WOZ02 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 















Retail Direct Mail/R.J. Reynolds Multi-Brand 

Special Savings Offer 


» 4&. Your Sign 
PE * to Great 



Savings. 




gt“ 


pis 


HI, 


P.O. BOX *MC3S 
RiClWdloo.TK 7SOM-TO38 


CHANGE SERVICE REQUESTEB 


Ou rs is 100% 

tobacco. 

Whats vours? 




3.00 OFF $3.00 OFF 

■N* CARTON PURCHASE OH ANY OF THESE BRANDS ONE CARTON PURCHASE ON ANT OF THESE BRANDS 


CAMCL Winston jgaiW?Bfl j p_ c^mcl. Winslon 

! LSI 


RKSESSSessE !^ 1 #fcs» v 55 r.. 


O < OFF 40 < OFF 

>ne pack purchase on any of these brands one pack purchase on any of these brands 


cnMeL. Winston §£HSia 

s3?JsS3S3 , »«sSS ,!5i,eaiS ' !S 


cj^MeL, Winston 

syjijtggjra 




CAftfi. LIGHTS HARD PPOL 1 1 mg. ~tar\ D3 ng nicocre, 
WINSTON BOX IB mg. 'ter'. 1.1 mg morore, SALEM SUDE 
90X 17 mg tar*. 1 2 mg. nicotine. av per ogarate tv fTCmettod. 


*Fi'ncxxt fiirrocR *<■ 

SfiBOi 13414306498825480* 

;S£r t» = 3H4306.4<3 802546 483-89 

J S cn BR EE MOODS 

’ 3 “ 816 LOUISE GUE 

;g^ VUBft CITY Crt 95991-3847 

'1" IM„,(.I,1.I..I.I.(I..M.E..U..U...UIMI..I..I.I 


8099fr£0/G£ 


SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 


MAJUWG KeSTflUCTSD tt> SM06C&LS 21 YlAftS OF AOC OR OLM* 

to itiDum J-I>jr rrf}m«- From B"J . *fj«cldE fc&OCCO CorppaAYS moving fer. 

pJij(isu 'Halid yH"Jf (noti ng jobal let 
Ii»j v f O J*or. 345, Winrtoiviai*rti. NC 27IQ2C>45 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 






















Retail Direct Mail/R.J. Reynolds Multi-Brand 

Special Savings Offer 


Month Received: 

March, 1999 # Received: 10 Reference Code: 3400001,3400002 

3400003. 3400004 

Otter: |f|| 

• 2 coupons for 400 off a pack of Camel, Winston, and Salem 

• 2 coupons for S3 off a carton of Camel. Winston, arid Salem 

ExDiration: 

March 31, 1999 

Execution: 

# Redeem coupons 

# Call 1-800-414-8164 for more savings from RJ Reynolds 

# Same piece distributed using store logos - Circle K, Speedway/Starvin’ Marvin, Super America/Rich 
and A FI us/Sunoco 

Risk .. : 
Assessment: 

Overall Score: Offensive |.. J Total Value (>$10) 1 1 

| ^ | 21-34 L 1 New/Enhanced 1 1 

Appealing 1 1 Change/Execution 1 X 1 

Rich Value LX I Multi-brand/packages 1 X | 

National L- ...I Time to redeem (>2 months ) 1_1 

Audience 

Counts: 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive 1 3 1 LQj High (90%-100%) Ld Male 1 2 1 21-34 LU 1 1 3 1 

Defensive L 7 ] 1 0 1 Medium (50%-89%)l lH Femalel 8 1 35+ 1 8 J 2 1 1 1 

NA RTI 1 0 1 I,ow(0%-49%) 1 o] 3 1 1 1 

CO J NA L) J 4 1 4 1 

sen 

Comments: 

• Personal ID registration 1-800-665-6381 (printed on coupon & address label) to be eligible to receive 
more cigarette offers from RJR 

• Camel Mighty Tasty - “Watch for the new Camel Cash Catalog coming soon to a store near you” 

• Mailer and coupons co-branded 

• Good at all participating stores 

• “Ours (Winstonl is 100% tobacco. What’s yours?” - No additives are in our tobacco, for true taste_ 


6099t£OZOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


















Store Profile 

Retail Direct Mail/R.J. Reynolds Multi-Brand 

Special Savings Offer 


Store 

Type 

# of Stores 

PM Region 
Representation 

HO 

A Plus/Sunoco 

Convenience/Gas 

Station 

TBD 

TBD 

TBD 

Circle K 

Convenience/Gas 

Station 

TBD 

TBD 

TBD 

Speedway/Starvin' 

Marvin 

Convenience/Gas 

Station 

TBD 

TBD 

TBD 

Super America/Rich 

Convenience/Gas 

Station 

TBD 

TBD 

TBD 


0 199&Z0L0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





































Retail Direct Mail/R.J. Reynolds Multi-Brand 

Shopper’s Rewards 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





























Retail Direct Mail/R.J. Reynolds Multi-Brand 

ShoDDer’s Rewards 


Month Received 1 


Offer 


March, 1999 


# Received: 


Reference Code: 3400005, 3400006 



Audience 

Counts: 


Comments: 


Food City 

• 2 coupons for 400-off a pack 

• 2 coupons for $3-off a carton 
Ingles 

• 2 coupons for 800-off 2-pack purchase 

• 2 coupons for 3$-off a carton 

• Good for Camel, Winston, Salem, Vantage 


Hill) (iKti Kl 11 MKWvJ IIWI Will lltKHanilDlHill 


May 31, 1999 


• Go to local store 

• Redeem coupons 


[tn i ■ ExiiiBtfrawav 






Risk 

Assessment: 

(0-10) 


Overall Score: 


~ 5 ~| 


Offensive m 
21-34 f 1 
Appealing I I 
Rich Value I X I 
National □ 


Total Value (>$10) L_H 

New/Enhanced □ 

Change/Execution m 

Multi-brand/packages I X I 

Time to redeem (>2 months) fxl 



Regular 

Position Brand 

Offensive I 3 I Merit 
Defensive 1 1 I Winston 
NA ED Marlboro 
KOOL 


Loyalty Gender Age 

m High (90%-100%) m Male [~0l 21-34 ED 

m Medium (50%- 89%) DO Female ED 35+ [J] 

ED Low (0%-49%) m 

ED na ED 


Region 

i ED 
2 m 
3 ED 

4ED 
5 QD 


Partner chain alliance for Retail Direct Coupon Support 


INKlIlltill 


I5T3. 


flfTSSWITw! iW 




mm 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


































Store rrofile 

Retail Direct Mail/R.J. Reynolds Multi-Brand 

Shopper’s Rewards 


o 

a 


e 


Q 

e 


if 

*i 

. BO’ 

;8i 

a 

<$ 




ft 

e 

H 


: «> 

•C 

■4-* 

:co 

o 


ft 




<U 

a 

£ 

a 


E* 

co 

o 

£ 

a 


: S 

: S 

CO 


a 

o 

o 

Ph 


co 

JO 

’too 

c 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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Smoker Friendly/RJ. Reynolds Multi-Brand 

Special Savings 



ll 


mam 

SF wMf i»Wi* 1 * < 



MOO 

ciAV t with the attached 

Up to ■ % coupons 


OFFER RESTRICT ED TO SMOKERS 
21 TEARS OF AGE OR OLDER 

19 

| Gall'd on any ot there brands: |j 

i CFiMeu Winston ©aaaa ij 

I Good at participating 

V| Smokes' Friendly stores. |j 

Ob Offer expires while supplies last. 

| Larat m canon pe< coupon Nor good -Min any other otter 
UaniKaoturer'a ctotu. 


Winston 



OFFER RESTRICTED TO SMOKERS 
21 TEARS OF AGE OR OLDER 


SURGEON GENERAL'S WARMING: Quitting Smoking 
Now Greatly Reduces Serious Risks to Your Health. 


Good on any ot tb«ae brand*: 

, WtatonaauB, 

\m Good at participating 

cAj Smoker Friendly stores. 

I Offer expires3/31/99 while supplies last. || 

Lmth; one cation pet coupon No) goQ4 *«m any other ofl*r I 
| M*rtuf*ctjr*r « often- (l 


FI-99FC0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





• • • 

Smoker Friendly/R J. Reynolds Multi-Brand 

Special Savings 

Month Recei ved: 

March, 1999 # Received: 1 Reference Code: 3400000 

Offer: 

• 2 coupons for $2-off a carton of Camel, Winston, and Salem at participating Smoker Friendly stores 

* More savings when vou call toll-free number 

Expiration: 

March 31, 1999 

Execution: 

• Go to Smoker Friendly stores 

• Redeem coupons 

• Call 1-800-665-6381 to receive more cigarette offers from R.J. Revnolds 

Risk 

Assessment: 

(0-10) 

Overall Score: Offensive 1 1 Total Value (>$10) | | 

1 2 1 21-34 |_| New/Enhanced I _ | 

Appealing L__| Change/Execution 1 X 1 

Rich Value] 1 Multi-brand/packages 1 X1 

National 1 1 Time to redeem ( >2 months )1 1 

Audience 

Counts:" 

Regular PM 

Position Brand Loyalty Gender Age Region 

Offensive 1 0 i Salem CD High (90%-100%) ITI Male fol 21-34 HD 1 QD 

Defensive Tl 1 Medium (50%-89% )l 0 1 Femalel 1 1 35+ 1 1 1 2 1 0 1 

NA I 0 I Low (0%-49%) LQj 3 Q3 

NA DD 4 COD 

sOD 

Comments: 

• Partner chain alliance for Retail Direct Coupon Support 

• Need ID # (assigned on mailing and coupons) when calling toll-free number. 


S199VSCU0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 

















S, " 0ler ““‘“IliiSs'* 


L ——§ 

lore 



| Smoker Friendly 

TBD 


TBD 


PM Rejrfon 
Representation 


TBD 


HO 


TBD 


9t99fC0i03 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 






















United Dairy Farmers/R.J. Reynolds Multi-Brand 

Special Savings Advertisement 



C^IMeL 

FiLltM 

Winston 

Kite 

See detail* on oliior Bid#, 


P.O. Bo* S34039 
Richardson. TX 75063-4039 


Si3«TTF0 


PAID 





(tBWNBSKn “AtfTO «»«* »«*««**« b-MGIT 44820 
*BGQ930?3ZBGZ7712fl 

* iD=800930732 802771 P21-93 

5 PATRICIA SLA6HT 

£ 1127 TEDDY flUE C02& 

| BUCYRUS OH 4482Q—14h>2 PHUl 

| li!,. I, UU.nMJf, Ilf 

6 fctA UHC 1 HESTF*rTFn) TO B*tO*CBRS f V*AJ!K 3? <105 OR OLDCT! 

J To m l I I fur Ulim cw »T'»T—d 

% Twt wn B lafcaitaMteWrf fcbd> l»<Q. Wttu to* w . ttC m OOW 



PRESENTS. . . 


SPECIAL 

SAVINGS 


May 3 - July 5,1999 



Good on any of tt*e®e brands: 

C^N€L 



/.C997C0I0Z 


Price* already marked down in stores. Good at any United Dairy Farmers 
THIS IS MOT A COUPON. store in IN, KY, and OH. 

Mol good wtth any ouiw otter. 
White supplies test. 

Mmiftoettirdf s ottar. 

WIN5TDWKING 16<wi 'ter'. I 1 mg fliMWe, 
CA/vlElFILTERS l7riy "lar i 7;ng mental? 
a. per agarnria tr> FTC me Did 


SURGEON GENERAL'S WARNING: Quilting Smoking 
Now Greatly Reduces Saitous Risks (o Your Health. 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 










United Dairy Farmers/R.J. Reynolds Multi-Brand 

Special Savings Advertisement 


Month Receive 


Offer 


Exuiration 


Execution 


Audience 

Counts: 


April, 1999 # Received: 2 Reference Code: 3400007 


Reference Code: 3400007 



• Reduced prices in United Dairy Farmers stores in IN, KY, OH: $3.50-off a carton, 350-off a pack of 
Camel, Winston 

• Toll-free number to call to receive more cigarette offers 


Valid May 3-July 5, 1999 


• Go to United Dairy Farmers store 

• Purchase Camel and Winston 


Call 1-800-665-6381 to receive more savings 


Overall Score: 


m 


Offensive □ 
21-34 □ 

Appealing n 
Rich Value □ 
National □ 


Total Value (>#769 f~~1 

New/Enhanced m 

Cha nge/Execu tion ra 

Multi-brand/packages I X I 

Time to redeem (>2 months) 1 X I 



Position 

Offensive I 0 I 
Defensive m 
NA CD 


Regular 

Brand 

Salem 

Winston 


Loyalty Gender Age 

High (90%-100%) m Male [1] 21-34 m 

Medium (50%- 89%) I 0 I Female I 2 I 35+ I 2 I 
Low (0%-49%) [I] 

na m 


PM 

R egion 

1 GO 

2 E] 

3 m 

5 CO] 


• Partner chain alliance with United Dairy Farmers for Feature Support Ad 

• Need ID (assigned on mailing) when calling 800 number 


8l.99K0£03 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
























Store Profile 

United Dairy Farmers/R.J. Reynolds Multi-Brand 

Special Savings Advertisement 


Store 

7" ;T 

# of Stor 

*es ; ; 

7 PM Resion A 
Re d resen tation 

i I 

HO 

United Dairy 

Farmers 

Convenience/Gas 

Chain 

201 

Region 4 

Ohio 


6t99fr£0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 




















Smoke Signals, Seiftca Indian Territory 

Your # Wholesaler, Cigarettes, Best Buys 

Native Owned .ind Operated on Seneca Indian Territory * We Reporr to NO 'Pax Authority! 

PRICE PER CARTON 


PREMIUM BRANDS 

- $22.50 

w* 

K*Jul 

J liven 

iktktr 

1 a\t 

Mtm 

z<u 

Ijjk 

Siuiop 

bciuon &* 

\W.n. 

.Sac in 

C jrrI 

VsU 

'it-. Ttn 

l*pn 
i. irimn 

Merit 

brrvtod 

Mild Seven 

irjuiiipb 
"EtlJc fll uc 

(.auury 

Mdjc 

CucujcrlidJ 

\rttptVT 

Iruc Guru 

LuUtn 

Now 


Hrrfvrr Ijrmtxi 

PdiMjll 

Virp«i^iau 

iwdtuJ 

Kcfll 

Hidumau 
Iltiljp Momv 

Wttisoftii 


VALUE & GENERIC BRANDS -$19.75 



KkltbnJ 

KVA UV 

\\W 

Rmcti 

Basic 

Mmt* Ji 


t .imtirhl^- 

lUdU.Ju 

\. KxTOA' 

1 AiraJ 

Rdk«.ft 


AuicnCaD 

Bribed -_ 

.$1575 

Beat Value 

tie 


BuJc. $15410 

W_.e 


SUA5 

Uri oil 'm.eT 


. . $17.45 

UiCoi.: 

NUIUtlllL . . 

$174)0 

Muriwiu 

frjuc. 

$16.75 

Mulibti 

[\iauiul 

S16JW 


J 

lxAil-*..- 

MjiLi 

VruLn Jt Ls 



NATIVE BRANDS -S 12.00 


Please inquire about 
any brands not listedl 

We also carry cigars, 
snuff and chewing tobacco. 



PrUti vary. In most cates can be Uii Subjccr to rhartgr without notice. 

TO ORDER CALL US TOLL FREE 

1 - 800 - 272-1743 

Visa, MasterCard, American Express, Checks and Money Orders Accepted 


5 carton minimum per order. 

Add $1.50 per carton for shipping 
$1.00 per carton for orders of 2$+. 


Stovstie- Scftatis 

33 Cayuga Rd./P.O. Bor 246 
Brant, New York 14027 


9:U0am — 6:00pm (ES I) Monday through Eriday 
11:00am - j:00pm (ES I ) Saturday 
‘Inquire about our other tobacco products and Native crafts. * 

Orders shipped via UPS delivered in 3-5 business days! 

you MUST BE AT LEAST AGE 21 TO ORDER 


OZ99E0O/OZ 


1_ ORDIR FORM 

QTV 

DtSTRpnOJ 

price 

TOTAL 





































SUBTOTAL 

5 CARTON MINIMUM ORDER SHIPPING 

IOTA! 

-- 


Credit Cord _ 

Number ___ 

Expiration Date_ 

Drivers license M _ 

iuanaiure secvirWr 


Name _ 
Address 


Phone _ 

1 certify that I am at least 21 years of age: 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 




2070346621 


Smoke Signals, Seneca Indian Territory 


Month Received: 
Otter: 

Expiration: 
Execution: ■ (• : 


»vi sTSI wsl unimKTraTPn StSETI: I 


April, 1999 # Received: 1 Refer 


• Tobacco products at wholesale prices 

• Referral Incentive Program to earn unlimited dollars off your next order 


Prices vary and subject to change without notice 


• Order toll-free at 1-800-272-1743 

• Visa, MasterCard, American Express, checks, and money orders accepted 

• 5 carton order minimum per order 

• $ 1.50 per carton per order, $ 1 for orders of $25 plus for shipping and handling 

• 3-5 dav UPS delive 


Reference Code: 3800000 


Risk 

Assessment: 

( 0 - 10 ) 

Audience 

Counts: 


Overall Score: 


Offensive 1 X 1 

Total Value (>$10) 

i i 


1 5 


21-34 □ 

New/En hanced 

Lid 




Appealing \ \ 

Change/Execution 

n 




Rich Value 1 X | 

Multi-brand/packages 





National 1 1 

Time to redeem (>2 months) 1 X 1 



Regular 




PM 

Position 

Brand 

Loyalty 

Gender Age 


Region 

Offensive! 1 1 

Cambridge 

CD High (90%-100%) 

CD Male GD 21-34 


i CD 

Defensive 1 0 | 


Medium (5Q%- 89%il Q.l Female LjJ 35+ 

m 

2 [1] 

NA LOJ 


Low (0%-49%) 



3GD 



NA 



4 GD 






5 GD 


Comments: 


• Report to no tax authority 

• Request for drivers license number 

• All brands represented 

• Native brands for $ 12 per carton 

• Age requalification on order form - signature and drivers license number 

• Native owned & operated on Seneca Indian Terri to 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 










ZZ99KCU02 



Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 



Risk Assessment Score (0-10) 


Each of the ten attributes below, if present, count as 1.0 risk point. If the mailing was 
received by more than one person, the risk point was defined by the majority of the 
responses to-date, If the responses are split, the risk point is assigned using the more 
conservative approach. 


1) Offensive: Defined as gaining volume from another brand, for instance, if Brand X 
sends to Brand Y, a risk point of 1.0 is assigned. 

2) 21 - 34 years of age: Defined as recipients of mailing being 21 - 34 years of age. 

3) Appeal: Defined as a combination of likeability rating (Q.7) and "comparison to 
other mailings" (Q.9) questions asked in the IVR Registration interview. To receive 
a risk point of 1.0, both ratings must be within the top turn box scores for those two 
questions. 

4) Rich Value: A risk point of 1.0 is assigned if the mailing includes any of the 
following (or richer) offerings: 

■ Free product, 

■ 50 cents/pack or $3 carton or greater, 

■ Buy one get two free or greater rich offer. 

5) National: A risk point of 1.0 is assigned if the mailing is represented (or received) in 
all PM regions. 

6) Total Value: Defined in aggregate, so that if total coupon value enclosed exceeds 
average coupon value of $10 (to-date), a risk point of 1.0 is assigned. 

7) New/Enhanced Support: A mailing offering a new product or significantly 
enhanced support of an existing brand receives a risk point of 1.0. 

8) Change/Execution: A risk point is assigned for a change in direct mail execution, 
for instance: Quasi catalog sales. 

9) Multi-Brand/Packages: A risk point is assigned for broader offers, such as pack and 
carton offers versus solely one or the other. Multi-brand offer is another example of 
a broader appeal mailing. 

10) Time to Redeem: Defined as the time frame allowed for the offer, in other words, 
long expiration dates on offers (greater than two months) are assigned a risk point of 
1 . 0 . 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 


2070346623 




Sample Summary 


= Total Contacts 

6520 

Receipt of DM in past month 

1865 


29% 

Agreed to panel membership 

1155 


62% 

Returned certified postcard 

693 


60% 




Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 











Sample Summary - Recruitment 


Brand Profile Summary 

Recruited 

N = Panelists 1155 


Basic 


8% 


Benson & Hedges 

6% 

Camel 

7% 

Doral 

8% 

GPC 

8% 


Marlboro 

8% 

Newport 

6% 

Salem 

8% 

Virginia Slims 

8% 

Winston 

8% 


S299K0Z0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 
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Sample Summary - Recruitment 

Demographic Profile Summary 


N = Panelists 

Recruited 

1155 

Men 

33% 

Women 

67% 

21-34 

16% 

35-44 

30% 

45-54 

27% 

55-64 

17% 

65+ 

10% 


9Z99PZOIOZ 

Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 












Source: https://www.industrydocuments.ucsf.edu/docs/mpwy0004 





